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Introduction @

Therearemorethan 30 kinds of fruits in Taiwan,with
a cultivation areaof morethan 180,000 hectaresanda
total outputvalueof US$3.23 billion.

Tropical fruits in Taiwan are very competitive, and
mangohasbecomeT a | w aepréssntativgoremium
fruits.

Mangoes have significantly increased f ar me
Incomes

F ar meAssec@tions and the government work
togetherto stabilizethe production pricing andsaleof
mangoes allowing the mango industry to becomea
modelfor success 5
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1. Talwanesemango productionoverview (1)

In 2014 ,theacreage of Taiwanese mango was
15,068hectares
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Talwanese mangoes can generally be divided into local
species and new species. The local species refers to Tu
mango, the new species include Irwin, Jinhuang, and Keuitt.
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1. Talwanese mango production overview (2)
Jinhuangnangoes Tu mangoes
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1.Talwanese mango production overview (3)

A Themainproductionareais locatedin Tainan,
Pingtung andKaohsiungn southTaiwan

A The peakharvestperiodis from May to July,
makingthe productionandsalechallenging

Tainan ——

Kaohsiung —
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Price in the Price in the
Acreage Output | Output Value | wholesale market | production area
(hectare) | Y Tony | (US$ million) |in Taipei Y Irwin ¥y (Irwin)

Y US$/kgy Y US$/kogy

2005 18,394 149,996 195.96 1.64 2.26
2006 18,200 191,332 206.45 1.25 2.01
2007 18,375 215,292 219.11 1.23 1.67
2008 18,090 176,716 213.77 1.59 1.99
2009 17,130 140,290 163.37 1.29 1.91
2010 16,796 135,293 162.35 1.41 2.30
2011 16,695 169,380 208.99 1.62 2.24
2012 16,356 167,247 226.32 1.97 2.57
2013 16,508 215,168 296.17 1.59 1.84
2014 15,068 152,932 245.83 1.81 2.16
Remark: Exchange rate: US$1: NT$31 !
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2. Taiwanese mangaalesoverview(1)

A In recentdecadesthe wholesaleprice of Taiwanese
mangoesn fruit andvegetablavholesalemnarketsin
Taipei has been betweenUS$1.23~1.97/kg, while
the price in the productionareahas beenbetween
US$1.67~2.57/kg.

A Thereasorthe pricein the productionareais higher
IS becauseexportersdirectly sign contractswith the
F ar mdgssaciation, and the price of mangoes
which comply with the export specifications
becomedigher
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2. Talwanese mangasalesoverview(2)

A In 2015endedluly, 8,262 tonsof Taiwanesenangoes
were exported, with an export value of US
$23,967,000. The highestexportamountandvalue

A In recentyears, exportshave increasedon a yearly
basisdueto the influenceof climate on the outputin
2012 aswell asits exportvalue

A The mainexportingcountriesincludeMainlandChina,
Hong Kong, Korea, Japan, Singapore, Malaysia,
CanadaRussiaBrunei,Macaa
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Major exporting countries, amount, andoutput value of Taiwanesemango

Amount(ton)
Mgiailr?gd Egrr:g Japan Korea Singapore cgjt:t?i;s Total US$1,000/ton
248 915 838 551 650 106 3,307 10,052
313 1,50¢ 993 415 1,17C 143 4,53¢€ 9,84¢
402 1,57¢ 1,00 541  1,06¢€ 101 4,69¢ 11,92¢
479 1,35¢ 1,161 524 750 113 4,38- 14,71
429 425 834 417 181 /1 2,357 11,374
1,37¢ 2,107 810 721  1,15& 93 6,26¢ 15,32(
2,064 1,88¢ /60 917 700 106 6,43¢ 17,45¢
3,251 1,84¢ 802 1,76¢ 498 102 8,262 23,96
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1. Promotethe establishment of group areas

F a r mA&ssosiaiionsareresponsibldor integrating
farmers of adjacentproduction areasand product
marketing classesinto group expandthe scale of
operations, introduce premium species and
technigues,and improve the percentageof hlgh
guality fruit products ,




Functi on of Farm
In the production of mango(2/5)

&

2. Forge cooperation contracts between supplying
orchards and exporters

A F ar messasciations match exporters and
supplyingorchardfarmersto build along-term
steady cooperation and counsels supplying
orchard farmers for export to enter into
contracts with exporters and register for
management

A As of 2015 26 exportersand 690 farmersare
registeredwith atotal areaof 667 hectares
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3.Establish a safety management system

A To ensure food safety meeting production
specifications of exporting countries, each
mangois labeledwith atraceabllitybarcode

A Inspectionof pesticideresiduess held before
harvest,and farmersmay only harvestmango
afterpassingnspectio AR
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4. Enhance the quality of fruit products

A The government invites experimental stations
scholarsand expertsto form a mango technical
servicegroupto hold seminarsn productionareas

A Since 2014 the governmentasked farmers and
exportersto participatein training seminarsso that
theywill bequalifiedto export g

F a r mAssosidiionsareresponsibldor | g
inviting farmersof eachproductionarea RSEsyEas
to participatein seminarsand counself i

farmerson cultivation managemenand
pesticideuse
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Functi on of Farm
In the production of mango(5/5)

o
7/

5. Promote the quality standard of mango
Brix should be at least 12 degrees

A Since 2013 F ar me Assodiations
counseledarmerson enhancinghe self
Inspectionandcontrolof mangoBrix.

A In additionto the inspectionof pesticide
residuesn the steaminghousejnspection
of mangoBrix Is alsoimplementedIf the
Brix Is less than 12 degrees,export of
mangoewill notbepermitted
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1.Set up collecting and packaging
centers equipped with air conditioning

A Thetemperaturef the fruit which is deliveredfrom the
field Is relatively high. Farmer$ Associationsset up
collecting and packaging centers equipped with air
conditioningto reducethe temperatureof fruit prior to
packingandeffectively maintainquality.
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2. Empl oyees of the Far:
serve as sorting personnel to carry out the
grading and sorting operations(1/2)

A Employeesof the F a r m éssaciétion serve as
sorting personnelo fairly andthoroughlycarry out
grading and sorting operationsbasedon the neat
shape, spots, bug spots, scars, crushes,and sap
contaminatioronthe peel

A Later, the harvestedmangoeswill be gradedby the
gradingmachinebasedntheir weight
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2. Empl oyees of the Far:
serve as sorting personnel to carry out the
grading and sorting operations(2/2)




Function of Far meg"=c’:
the marketing of mango(4/11) /
3.Preservation and hot water treatment(1/2)

A In addition to reducing the
temperaturein the packaging
fleld equipped with air
conditioning, water selection
andwashbasedon weight are
carriedout to removedustand
spots

/" ,“l il
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3.Preservation and hot water treatment(2/2)

A Hot water treatmentis
Implementedo constrain
latent diseases from
developing and extend
thef r ughdlfldes




Function of Far me@=’
the marketing of mango(6/11) A
4.Quarantine, packing, basket loading and
barcode sticking(1/2)
A Mangoes for export to Japan and Korea require

guarantinetreatmentto ensurethat msectsare killed
completely -
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4.Quarantine, packing, basket loading and

barcode sticking(2/2)

A After the steaming handling and temperature
reductionthepackagingoperations carriedout

A Startingin 2007, every mangoin the packaging
pProcessis IabeledW|th the nameof eachfarmer

for traceability
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the marketing of mango(8/11) /
5.Pre-cooling, storage, and sales(1/2)

A Mangoesfor export are storedin refrigeratorsafter
packagingandareshippedn refrigerateccontainers
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