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MAFF Intellectual Property Strategy 2020

@®Building a Value Chain Based on Customer Needs

Primary
Production of
agricultural, forestry
and fishery
products

Based on consumer and market

needs and processing needs,

eSwitch to products suitable for
processing

eImprove production methods to

raise the quality of products, etc.
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Secondary

Food processing

Tertiary

Food distribution
and sales

\

Based on consumer and market

needs,

e|ntroduce new processing
technologies to improve product
quality

e|ntroduce HACCP and other
measures for manufacturing

products safely and securely, etc.

\.

Based on consumer and market

needs,

eAscertain sales channels
(supermarkets, JA, direct sales
locations, roadside stations, etc.)

eConsider product PR methods
(such as labeling of origin of
ingredients), etc.
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Consumers/

Markets

What are consumers and
markets demanding?

(Market research, clarify
targets, etc.)
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@®Export Value of Agricultural, Forestry and Fishery Products and Foods

2012
450.0 bittion yen
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2013

“Washoku” registered
as an Intangible
Cultural Heritage
of Humanity of
UNESCO

R

=0

2015

Expo Milano 2015
under the theme
“Feeding the Planet,
Energy for Life”

2014
611.7 billion yen
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2016 Target
700.0 billion yen

2020

Convening of Tokyo
Summer Olympics
and Paralympics

2020 Target

1 trillion yen
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@®EXxport Value of Fishery Products

350.0
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Cool Japan Strategy
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Cool Japan Strategy

& Features of “Washoku”

Deep ties to New Year’s and Emphasis Onhthe peau:y ﬁf
other regular annual events nature and changing of the

seasons in the presentation

Nutritionally well-balanced Various fresh ingredients and
and healthy diets respect for their natural flavors
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®Ranking of Favorite Foreign Cuisine
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Multiple responses possible. Number of responses as a percentage of number of respondents. Cuisine from one’s
own country was excluded from the choices.
Source: Prepared based on JETRO’s Survey on Japanese Foods Directed at Overseas Consumers
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Cool Japan Strategy
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Logo of The Washoku Association of Japan

“Hospitality Partner through Japanese Food” in which
travelers are welcome to enjoy regional food ingredients
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